
Putting beach handball in the spotlight 

An EHF case study of the media operations and coverage at the Under 16 European 
Beach Handball Championships in Nazaré, Portugal 

 

1) Summary 

The Men’s and Women’s 16 European Beach Handball Championships took place in Nazaré, Portugal 
from 8 to 10 July 2016. Despite being a younger age category event it was, with 32 teams 
participating, the biggest European Beach Handball Championship organised under the auspices of 
the European Handball Federation. For all teams it also marked the beginning of a new era, as it was 
the first tournament on the road to a possible participation at the 2018 Youth Olympic Games in 
Buenos Aires, Argentina, an event that will mark the first appearance of beach handball at Olympic 
level. The EHF matched the event’s increased importance with a tailor-made media approach, 
producing coverage unprecedented in terms of output and reach for a younger age category beach 
handball championship. 

• 700,000 people were reached on Facebook from 6 to 12 July  
• 105,000 people watched Nazaré 2016 videos on Facebook 
• Up to 16,000 people watched the streams live and on demand on the ehfTV Youtube 

channel, amassing 120,000 video views over the event weekend 
• 2,000 people followed the Nazaré 2016 coverage on Snapchat on a daily basis   

 
2) The EHF’s media team  

The EHF Media and Communications Department had nominated three people to work at the 
European Beach Handball Championships in Nazaré. It was a first that a dedicated media team was 



sent to a younger age category beach handball event. Previous events of that kind were only covered 
remotely from the EHF Office with limited content provided by the local organiser. 

Laia Coll from Spain was the designated mobile reporter in Nazaré, operating and providing content 
for the “ehf_live” Twitter account, the “EHF Beach Handball” Instagram account as well as the 
“ehf_live” Snapchat account. She was joined by Jacopo Mestreni and Marco Ciafre, two experienced 
video journalists from Italy, who produced highlight clips from the championships, including formats 
such as “Top Goals” and “Top Saves” for use on Facebook, Twitter and Youtube.  

Online coverage for eurohandball.com was done remotely from Vienna. Two photographers were 
hired by the organisers; they provided high-quality pictures to the EHF twice a day. The organisers 
also streamed all matches taking place on Courts 1 and 2. While the stream from Court 1 was 
managed by an external company, wTVision, the stream from Court 2 was managed by the 
multimedia department of the Portuguese Handball Federation (Andebol TV). As all games were 
streamed live via the ehfTV Youtube channel, support (i.e. set-up of all streams, creation of 
thumbnails etc) was provided by Athletia Sports, the company responsible for the management of 
the ehfTV Youtube Channel. It was a first that a beach handball championship on the younger age 
category level was streamed on the ehfTV Youtube channel. 

3) The challenge 

Previous younger age category European Beach Handball Championships have gone by and been 
played with very limited editorial resources being available for their coverage and hence a very 
minimal media reach across various platforms. The challenge that posed itself with the increased 
importance of Nazaré 2016 was how to implement a coverage that would reach a maximum amount 
of people while only limited funds were available. Furthermore, editorial control needed to be 
exerted not from on-site but from the EHF Office in Vienna. 

 



4) Key figures 
a. Live streams 

There were two live streams available at Nazaré 2016. Throughout the three days of the 
competition all matches from Court 1 as well as from Court 2 were streamed live on the 
ehfTV Youtube channel. On both courts there was a multiple camera set-up, showing the 
game from different angles including replays. Games on Court 2 as well as the finals on Court 
1 were commentated in Portuguese. There were in-stream results graphics in the stream 
from Court 2 as well as for the final matches on Court 1. The streams were watched by 
thousands of people, with the most successful reaching more than 16,000 fans live and on-
demand. Including the videos mentioned under b) the average view duration stood at 6:08 
minutes from 8 to 10 July – an excellent number for a platform such as Youtube. Streams and 
videos from Nazaré 2016 available on the channel amassed more than 120,000 views. 
Multiplied by the view duration this means that approximately 740,000 minutes of beach 
handball were watched from 8 to 10 July 2016.  
 
Viewing figures live streams Nazaré 2016 live and on-demand 
 

 (There was no afternoon session on day 3 on Court 2, data as of 15 August 2016) 
 
These numbers show that there was a genuinely higher interest – possibly also infused by 
curiosity – on the first day of competition. Viewing numbers were then very balanced and 
increased again when the finals were played on day 3 of the competition. The top 5 countries 
watching the streams were (in that order) the Netherlands, Germany, Spain, Portugal and 
Poland. Predominantly the viewers were male (73 per cent) and between 18 and 34 years of 
age (54.9 per cent). 
 

b. Videos 
For the first time the EHF Media and Communications Department had sent a dedicated 
video crew to a younger age category European Beach Handball Championship. The two-men 
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crew produced a number of short highlight clips with an emphasis on “Top Goals” and “Top 
Saves”, but also including “slow-motion goals”, “best moments” clips and a “Welcome to 
Nazaré” clip. These videos supplemented the live coverage on the ehfTV Youtube channel, 
but also reached thousands of people when they were posted on the EHF Beach Handball 
Facebook page. 
 
Viewing numbers and reach of Nazaré 2016 videos posted on Facebook 
 

 
   
Average views for the first six videos in the diagram above stood at 2,850, the average reach 
at 13,000. Top Goals Day 2 and Top Goals Day 1 succeeded way above the other videos. 
While the content was not majorly different to the other videos, it must be noted that these 
two were posted at the beginning of the second and the third day of the competition 
respective when probably a lot of people were looking for – and sharing (both videos were 
shared more than 130 times each) – content from the championship. 
To add to the video quality as well as to the general look and feel of the channels the videos 
were posted on, dedicated thumbnails and video graphics were created. 
 

   
  

c. Social media 
Laia Coll was the mobile reporter for the European Beach Handball Championships in Nazaré. 
Following the ebt Finals in May 2016 in Thessaloniki this was the second time that the EHF 
sent a mobile reporter to cover a beach handball event. Throughout Nazaré 2016, Laia 
provided live coverage from the event, feeding the “ehf_live” Twitter channel, the “EHF 
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Beach Handball” Instagram account and the “ehf_live” Snapchat account with exclusive and 
entertaining content. Furthermore, she conducted a number of Facebook live interviews for 
the EHF’s Beach Handball Facebook page. 

1. Twitter 
Between 7 and 11 July the ehf_live Twitter account added almost another 100 
followers. Similar to Youtube the audience was predominantly male, with 76 per cent 
men and 24 per cent women following the account. In the same period “Top tweets” 
from Nazaré were seen by 5,500 to almost 12,000 people with the most successful 
ones reaching engagement rates of almost 15 per cent and above. 
 
Impressions and engagement numbers of top tweets at Nazaré 2016 
 

 
 
Impressions increased continuously over the three days of the tournament, with 
22,800 impressions overall on the first day, 32,300 on the second day and more than 
53,700 on the final day. The number of tweets ranged between 20 and 32 on the 
three days of competition. 
It is noteworthy that all five top tweets that were mentioned above included videos. 
Without the mobile reporter on site, it would have been impossible to record these 
videos and distribute them in “near live” fashion. 
Top tweet 1 Top tweet 2 Top tweet 3 
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2. Instagram  

The “EHF Beach Handball” account grew by 172 followers to overall just under 2,000 
(1,979) followers from 7 to 12 July 2016. 38 posts were published in this period, with 
exactly half of them being photos and the other half being videos. On the final day 
the audience engagement, i.e. likes and comments, hit a peak of 1,200. 

 
 
Audience engagement on Instagram at Nazaré 2016 
 

  
3. Snapchat 

Assuming that the general audience for beach handball is a young one, as shown by 
the demographics on Youtube as well as on the “EHF Beach Handball” Facebook 
page, Snapchat is exactly the right channel to reach these young fans. According to 
recent figures for Snapchat in Europe, 32 per cent of its users are between 13 and 17 
years old, 40 per cent are between 18 and 24 and another 18 per cent are between 
25 and 34. At Nazaré 2016 there more than 2,000 people following the Snapchat 
stories produced on a daily basis.  
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Snapchat screen shots 
 

   
  

4. Facebook live 
Videos formed the vast majority of the coverage on Facebook at Nazaré 2016. 
Besides the videos that were uploaded directly on the website, mobile reporter Laia 
Coll went live a number of times during the championship.  Her live videos, which 
included an interview with the mayor of Nazaré as well as with players on the second 
day of the championship and with representatives of the winning teams on the final 
day, reached more than 200,000 people and were watched 9,000 times. Add to the 
videos the additional coverage that appeared on Facebook, i.e. photo albums and 
live stream announcements, the posts on Facebook reached 700,000 people.  
 

d. Editorial coverage 
Editorial coverage for Nazaré 2016 was provided remotely from Vienna as the focus was on 
videos, live streams and social media coverage. However, this approach nevertheless proved 
successful with some news articles receiving way more than the usual attention. The push to 
live streams was read by more than 5,000 unique users on eurohandball.com.  

 
 

 



The preview for the championship was read by more than 2,100 people – given the fact that 
news articles play more of a supplementary role on eurohandball.com, with the clear focus 
being on schedule & results, these are very good figures that rank above the average. The 
daily reviews were read by between 600 to 700 people; still very good numbers even without 
considering that it was “only” an Under 16 Beach Handball EURO. 
   

5) Photos 
Another big plus of Nazaré 2016 were the professional photos provided by the organisers. In 
terms of quality they ranked above what is in general provided by local organisers at this 
level of competition. These photos added to the professional overall appearance of the 
championship and they were of great use when it came to i.e. creating thumbnails for 
Youtube, as additional media for tweets on the EHF account and, of course, for photo 
galleries published on Facebook. Such high was the quality, that some users specifically 
praised them (see comments at the bottom the screenshot below). 

 
 



6) Summary 
Across all platforms the Under 16 Beach Handball EURO reached around 900,000 people – a 
huge success for a three-day younger age category event and a proof that the investment in 
a media team that covered the event onsite and the cooperation with several external 
partners, such as i.e. Athletia for the Youtube Channel Management, paid off. The numbers 
have shown that with reasonable little investment in media activities, the reach and visibility 
of beach handball younger age category events were increased significantly compared to 
previous event to which no media team was sent. 
 
The decision to stream the championship on the ehfTV Youtube channel has proven 
beneficial for the channel who gained an above-average plus of subscribers as well as for 
beach handball and the event as thousands of fans were attracted to the event via the 
streams. The streams were professionally produced and appeared in a professional 
environment on the channel. In 72 per cent of all cases, the videos were watched on the 
channel itself. This turned ehfTV Youtube into a very attractive place as the streaming on this 
channel not only maximised the reach of Nazaré 2016 compared to previous beach handball 
events but thus showed the media and sponsoring value of the sport if presented within a 
professional environment.    
 
There was a small loss of subscribers on Youtube on the first day – potential reason was that 
too many streams were created on one occasion which “put off” some subscribers. This has 
been discussed and measures will be in place to avoid this in the future. Also addressed were 
small spelling mistakes in social media posts on Twitter and Instagram. While it will be almost 
inevitable that typos will appear to a certain extent when employing non-native speakers, 
the EHF Media & Communications is continuously working on minimising them. 
One key for the future will be to continue to look at possibilities how to improve the media 
coverage of beach handball events that are outside the flagship tournament, the Beach 
Handball EURO. In particular this holds true for the annual ebt Finals, the EHF Beach Handball 
Champions Cup and the Younger Age Category Beach Handball EUROs. With the inclusion of 
the sport to the Youth Olympic Games, starting in 2018, and a possible inclusion to the 
Olympic Games interest in the sport and demand for content is likely to increase.  
 

1. A strategy for the future 
Thinking even further ahead, the Beach Handball EURO in Nazaré can be 
regarded as a “master event” for younger age category championships, not only 
for beach handball but also for events such as the Men’s / Women’s 17/18/19/20 
EHF EUROs and the corresponding EHF Championships. 
The idea behind this is that a small number of “media coverage” packages would 
be defined that an organiser – depending on the level of the championship” – is 
obliged to provide to guarantee that minimum standards and the best possible 
quality in terms of coverage, i.e.regarding live streaming, camera set-up, photos 
from the event,  is ensured.  
The young audiences we address are the players, fans and sponsors of the future 
and the EHF should secure that they are addressed and view the sport in quality 
fashion. 


